
Order Form for Meetings New England Newsletter of MPI New England
MPI New England Chapter, Inc. reserves the right to reject any advertising that it deems to be detrimental to its interests or not 
consistent with publication standards.

Name _______________________________________________Title __________________________________________________

Company ____________________________________________Phone _________________________________________________

Address ______________________________________________Fax ___________________________________________________

City, State, Zip_______________________________________________________________________________________________

E-mail __________________________________________________________❑ MPI member    ❑ Non-member

Authorizing Signature _____________________________________________________________(member #)___________________

Publication Deadlines and Dates (please check all that apply)
❑  October 12, 2007 for Winter Issue ❑  April 12, 2008 for Summer Issue
❑  January 10, 2008 for Spring Issue ❑  July 12, 2008 for Fall Issue

Ad Sizes/Rates MPI member Non-member

Black and White Ad Rates
Full page, one issue ❑  $650.00 ❑  $750.00 ❑ New ad 
Full page, four consecutive issues ❑  $575.00 ❑  $675.00 ❑ Repeat last year’s ad
Half page, one issue ❑  $450.00 ❑  $550.00 without any changes
Half page, four consecutive issues ❑  $375.00 ❑  $475.00
Quarter page, one issue ❑  $300.00 ❑  $400.00
Quarter page, four consecutive issues ❑  $250.00 ❑  $350.00

Color Ad Rates
Full Page one Issue ❑  $800.00 ❑  $900.00
Full Page, four consecutive  ❑  $725.00 ❑  $825.00
Half Page one Issue  ❑  $600.00 ❑  $700.00
Half Page four consecutive ❑  $525.00 ❑  $625.00
Quarter Page one Issue ❑  $450.00 ❑  $550.00
Quarter Page four Consecutive ❑  $400.00 ❑  $500.00

All rates are net, non-commissionable.

A prepayment discount of 15% is available to advertisers who order ads for four consecutive issues and who pay for all four ads in advance.
Please make check payable to MPI New England and mail with this form and camera ready ad copy to:
Emily Kemmitt, MPI New England, 305 Second Avenue, Suite 200, Waltham, Massachusetts 02451      
Phone: 781-810-1341 x202      Fax: 781-895-9088      E-mail: ekemmitt@harringtoninc.com

Volume 22, Issue 4 Spring 2006

What’s Inside

President’s Message . . . . . . . . . 2

From the Desk of the 
Executive Director. . . . . . . . . . 5

NEMICE 2006. . . . . . . . . . . . . 7

Volunteerism in MPI/New
England. . . . . . . . . . . . . . . . . . 9

27th Annual Meeting and 
Awards Gala . . . . . . . . . . . . . 10

2005-2006 MPI/NE Awards
Program . . . . . . . . . . . . . . . . 11

December Program Recap . . 13

January Program Recap . . . . . 15

Kudos, Moves & Changes . . . 17

July Hospitality Industry 
Cruise . . . . . . . . . . . . . . . . . . 17

Futurewatch 2005 Study . . . . 17

The Sky’s the Limit . . . . . . . . 19

Trade Show Mailers. . . . . . . . 19

Welcome New Members . . . . 21

On the Job Training . . . . . . . 21

Sponsor Profile . . . . . . . . . . . 23

Upcoming Events . . . . . . . . . 24

Going Up? 
How to Develop an Effective Elevator Pitch

WEDNESDAY, MARCH 22, 2006      MONTHLY MEETING

M I S S I O N : MPI/NE wi l l  be  recognized as  a  leading g lobal  membership  community  that  i s  
commit ted to  shaping and def in ing the  meet ings  and events  industry .

11:30 a.m. Registration
12:00-2:00 p.m. Luncheon and Program

Hyatt Harborside Hotel at Boston’s Logan International Airport
101 Harborside Drive, Boston, Mass.

All of us benefit from being effective communicators and as professionals in the
Meetings Industry we recognize the importance of first impressions. However,
some of us do not always make the best ones. In spite of solid credentials, we
may lose out on profitable business contacts and opportunities simply because
we fail to articulate ourselves clearly and concisely at the first point of contact.

It takes an average of 16 seconds of communication to create an immediate impression, a
short elevator ride… A little scary when that first contact could be for a new client, a job or even a
significant other! We all know that first impressions are important; punctuality, appropriate attire
and a positive attitude are key. However, we often fail to pay enough attention to our “opening
line”, that initial introduction which says who we are and what we represent. Here’s where an
Elevator Pitch can be enormously helpful and at our next meeting on March 22, 2006, Craig
Harrison, Professional Speaker, Communication Consultant and Coach, will share with us how to
accomplish this. He will demonstrate how humor and personality can be used effectively; how we
can work a pitch into a casual conversation and provide us with examples of what to say, what not
to say and how best to say it.

So dramatically improve your skills in this area by attending our March program and learn
how to develop an Elevator Pitch, a compelling communication tool that differentiates you from
everyone else.

Craig Harrison founded Expressions of Excellence!™ to inspire stellar sales and service lead-
ership. You can review some of Craig’s tools and tricks to deliver your perfect pitch by visiting his
website at www.ExpressionsOfExcellence.com.

Chair: Sarah Hamilton, Aew Capital Management, L.P. 

Register on-line! w w w. m p i n e . o r g
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Meetings New England, MPI New England’s newsletter, keeps our members and prospective
members apprised of chapter news and upcoming events. Because it is published four times a
year between September and July, you have the opportunity to feature seasonal and timely offers
about your property or services to over 700 planner and supplier members.

Ad Sizes/Rates
Ad rates vary according to ad size and number of issues. MPI members receive a preferred rate.
Please see rates on the order from below. Please fill out this form to be assured that your ad will
be in the issues you prefer.

All rates are net, non-commissionable. 
All ads must be electronic files. Electronic files accepted include: PDF (with fonts embedded),
QuarkXPress 7.0 or earlier with graphics and fonts included and Illustrator eps with all fonts
outlined. No bleed available.
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